Sumter County The first step in changing the tobacco retail
South Carolina landscape in your state and community is to
familiarize yourself with tobacco retailers. Let's
start by assessing some basic tobacco retailer

ol 117 retailer characteristics such as store type and whether
assessments retailers accept SNAP and/or WIC, two federal
programs that assist low-income families.
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Assessment data was collected February-July 2017. NA=assessment item not asked. FDA

" COUNTER enforcement data was collected between 2011-2016. Pairwise deletion methodology (i.e.
‘ assessed available store data rather than only complete store data) were utilized; therefore, the
" TOO'.S total number of assessments summarized for each assessment item may vary, depending on the
ADVANCING PLACE-BASED amount of data that was available (or missing) for the particular assessment item. For more

PUBLICHEALTH information, please visit countertools.org.



Sumter County

o South Carolina There are many tobacco products
available and advertised in stores.
a31 117 retailer Several of these products may come in a
|l| assessments variel:'cy of flavors that can appeal to
youth.

PERCENTOF RETAILERS SELLINGPRODUCTS
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Assessment data was collected February-July 2017. NA=assessment item not asked. The
“ COUNTER denominator of flavored products sold is of retailers that sold these products
’ (flavored or not). Pairwise deletion methodology (i.e. assessed available store data rather
" TOOLS than only complete store data) were utilized; therefore, the total number of assessments
ADVANCING PLACE BASED summarized for each assessment item may vary, depending on the amount of data that was

available (or missing) for the particular assessment item. References: https://www.cdc.gov/
tobacco/data_statistics/sgr/2012/



Increasing the price of cigarettes is
o sumter COU.”W associated with lower initiation, higher
South Carolina cessation and lower overall consumption.
- However, the tobacco industry spends over
117 retailer 80% of their point-of-sale marketing dollars on
. assessments strategies to reduce the price of tobacco.
Additionally, youth populations are especially

price-sensitive to the cost of tobacco.

Retailers advertised products at these average prices
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Retailers also had these price promotions

and low cost products
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Assessment data was collected February-July 2017. NA=assessment item was not asked. The denominator
of price promotions is of retailers that sold these pr oducts Pa irwise deleti o methodology (i.e. assessed
COUNTER available store data rather than only complete store data) were utilized; therefore, the total number of
TOOI.S assessments s mman ed for each assessment item may vary, depending on the amou nt of data that was
’ ailable (or missing) for the particular ssment item. For more information, plea:
ADVANCING PLACE-BASED cou ntertools. o g Refe rences: https:/ /www cdc.gov/tobacco/data_statisti cs/sg /2012/ https /1l
LLILSLIE A www. ftc.gov/news-events/press-releases/2016/11/ftc-releases-2014-cigarette-smokeless-tobacco-sales-

marketing; https://cancercontrol.cancer.gov/brp/tcrb/monographs/14/
m14_12.pdf



In 2014, the Federal Trade Commission
reported that the tobacco industry

Sumter County spent $294 million on promotional
South Carolina allowances in an effort to strategically
o control the placement and advertising
117 retailer of tobacco. Retailers may place tobacco
assessments products and advertising at the eye

level of children, near candy, or even in
self-service displays.
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Assessment data was collected between February-July 2017. NA=assessment item was not
‘. COUNTER asked. Pairwise deletion methodology (i.e. assessed available store data rather than only
‘ complete store data) were utilized; therefore, the total number of assessments summarized
TOOLS for each assessment item may vary, depending on the amount of data that was available (or
TR missing) for the particular assessment item. For more information, please visit

PUBLIC HEALTH countertools.org. References: https://www.ftc.gov/news-events/press-releases/2016/03/
ftc-releases-reports-2014-cigarette-smokeless-tobaccosales



The display and availability of fobacco
products in pharmacies, which are perceived

Sumter County as "healhy" stores, suggesfs that tobacco is
South Carolina a safe and acceptable product. Restrictions
on the sale of fobacco products in
LY pharmacies are supported both by the
‘.\ 179 Tobacco pharmacy community and the general public.
Retailers One opfion fo reduce fobacco retailers is fo

prohibif fobacco product sales in sfores with
pharmacy counters.
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The right prescripfion. JAMA 2008;300(12):1451-3; Hudmon KS, Fenlon CM, Corelli RL, Prokhorov AV, Schroeder
” COUNTER SA. Tobacco sales in pharmacies: fime fo quit. Tob Conirol 2006;15(1):35-38; Smith, DM, Hyland AJ, Rivard C,
’ Bednarczyk EM, Brody PM, Marshall JR. Tobacco sales in pharmacies: a survey of affiudes, knowledge and
TOOLS beliefs of pharmacists employed in student experiential and other worksites in Western New York. BMC Res Notes
ADVANCING PLACE-BASED 2012 Aug 6;5:413; Pawardhan P, McMillen R, Winicko JP. Consumer perceptions of the sale of fobacco products

PUBLIC HEALTH in pharmacies and grocery stores among U.S. adults. BMC Res Notes 2013 Jul 9;6:261.



Tobacco refailers near schools offen have
greater amounts of fobacco

Q South Carolina adverfisements, increasing youh
exposure fo fobacco markefing, and

Sumter County

&2 179 Tobacco greafer access o fobacco products.
. : Prohibifing refailers within 1,000 feel of
Retailers schools may reduce fobacco rerailer
density.
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“COUNTER For more information, please visit countertools.org. Refer
‘ hitps //www chi.nim.n nih.gov/pu bm d/ 533389@ hrrp //www cbi.nim.n hg v/pubmed/1 7291 76; Luke
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ADVANCING PLACE 452D 1obaIcCo adverising near schools and plaugrounds. Am J Prev Med 2011 Mar 40(3)-295-302.



Tobacco retailer density is higher in U.S.
sumter County  communities with lower median household
South Carolina  incomes and/or a higher percentage of

N African American or Latino families. Requiring @
. 179 Tobacco minimum distance between retailers (500 feel)
Retailers may reduce refailer clustering in communities
where refailer density is already highes.
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