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Truth Initiative is America’s largest nonprofit public 
health organization committed to making tobacco 
use and nicotine addiction a thing of the past.
We believe each individual has the right to live in a 
world free from tobacco and nicotine dependence, 
tobacco-related death and disease, and the 
devastating dollar cost to individuals and society.
We investigate, expose, and amplify the truth 
about smoking, vaping, and nicotine through 
groundbreaking research and policy studies, our 
award-winning truth® campaign, community 
activism and engagement, and innovation to end 
tobacco use.

Mission and Purpose

For more information: https://truthinitiative.org/what-we-do

https://truthinitiative.org/what-we-do


The Truth Initiative origin story begins with the largest civil litigation settlement in United States history
that has changed tobacco control forever.
• In 1998, 46 US states, the District of Columbia (DC), and 5 US territories scored a victory that resulted in 

tobacco companies paying states and territories billions of dollars in yearly installments – this money 
serves as compensation for taxpayer money that had been spent in connection with tobacco-
related disease and losses to local economies.

• This agreement also called for the creation of an independent organization devoted to youth 
tobacco use prevention and included funds to found that organization.

• It also created new restrictions on the advertising, marketing, and promotion of cigarettes by 
tobacco companies and allowed for the public release of tobacco company internal documents.

Origin Story

For more information: https://truthinitiative.org/who-we-are/our-history

https://truthinitiative.org/who-we-are/our-history


Achieve a culture where young people 
reject smoking, vaping, and nicotine



Tobacco Product Use in South Carolina

Source: https://truthinitiative.org/research-resources/smoking-region/tobacco-use-south-carolina-2021

https://truthinitiative.org/research-resources/smoking-region/tobacco-use-south-carolina-2021


Current Tobacco Use in South Carolina (Youth, 2019)
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Data Source: South Carolina Youth Tobacco Survey, 2019
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Current Tobacco Use in South Carolina (Adults, 2020)
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Tobacco contains ≥70 carcinogens that can harm 
nearly every organ of the body.

• If the body cannot remove these irritants, it can create 
blockages in the lungs, over time.

• These blockages can damage blood vessels anywhere 
in the body.

• Damages to the circulatory system leads to additional 
damage to reproductive health systems, teeth and gums, 
and immune system function overall.

• Smoking is also a risk factor for developing severe 
illness from COVID-19

Health Effects of 
Tobacco Use

Sources: 
https://www.fda.gov/tobacco-products/public-health-education/health-effects-tobacco-use
https://www.cancer.org/healthy/stay-away-from-tobacco/health-risks-of-tobacco/health-risks-of-smoking-tobacco.html
https://www.cancer.gov/about-cancer/causes-prevention/risk/tobacco/cessation-fact-sheet
https://www.cdc.gov/tobacco/campaign/tips/diseases/copd.html

https://www.fda.gov/tobacco-products/public-health-education/health-effects-tobacco-use
https://www.cancer.org/healthy/stay-away-from-tobacco/health-risks-of-tobacco/health-risks-of-smoking-tobacco.html
https://www.cancer.gov/about-cancer/causes-prevention/risk/tobacco/cessation-fact-sheet
https://www.cdc.gov/tobacco/campaign/tips/diseases/copd.html


On average, people who smoke die about 10 years earlier 
than never smokers.
To date, smoking has been found to cause:
• At least 14 types of cancer*, 
• Heart disease*, 
• Stroke*, 
• Lung disease, 
• Diabetes, 
• Chronic obstructive pulmonary disease (COPD), including 

emphysema, chronic bronchitis, 
• Weakened immune response, including rheumatoid arthritis
*Note: Heart disease, cancer, and stroke are the leading causes of death for African Americans, 
Asian Americans, American/Indian Alaskan Natives, and Hispanic/Latinos.

Health Effects of Tobacco Use

Source: https://www.cdc.gov/tobacco/data_statistics/fact_sheets/health_effects/effects_cig_smoking/index.htm

https://www.cdc.gov/tobacco/data_statistics/fact_sheets/health_effects/effects_cig_smoking/index.htm


Tobacco-Related Expenditures in South Carolina

State & federal tax burden from smoking-caused expenditures: 
$1,138 per household

Medicaid costs caused by smoking: $476 million

Smoking-caused health care costs: $1.9 billion

Smoking-caused losses in productivity: $2.4 billion

Source: https://www.tobaccofreekids.org/problem/toll-us/south_carolina

https://www.tobaccofreekids.org/problem/toll-us/south_carolina


Tobacco remains the leading cause of preventable 
death and disability in the United States.

This Photo by Unknown Author is licensed under CC BY

https://researchoutreach.org/articles/no-safe-level-smoking-heart-disease-stroke/
https://creativecommons.org/licenses/by/3.0/


Tobacco use and exposure are more likely to 
occur in vulnerable and marginalized groups.

This Photo by Unknown Author is licensed under CC BY-SA-NC

https://www.peoplemattersglobal.com/article/culture/increasing-performance-of-highly-heterogeneous-groups-18532
https://creativecommons.org/licenses/by-nc-sa/3.0/


Youth



Tobacco Use is Not an Equal Opportunity Killer

Racial/ethnic minorities



Sexual minorities



This Photo by Unknown Author is licensed under CC BY-SA-NC

… and those with mental illness

Individuals with mental illness account for 56% of cigarettes 
consumed in the United States
Source: Chou SP, Goldstein RB, Smith SM, Huang B, Ruan WJ, Zhang H, Jung J, Saha TD, Pickering RP, Grant BF. The epidemiology of DSM-5 nicotine use 
disorder: Results from the national epidemiologic survey on alcohol and related conditions-III. J Clin Psychiatry. 2016;77(10):1404-1412

https://www.peoplematters.in/article/guest-article/how-to-take-care-of-your-employees-mental-health-23303
https://creativecommons.org/licenses/by-nc-sa/3.0/


Structural forces play an important role in the uptake, continued use, and addiction to 
tobacco products, including:

• Economic stressors
• Lack of enforcement of minimum age-of-sale laws
• Inferior access to health insurance and health care
• Poor access to cessation services
• Targeted marketing by the tobacco industry

Tobacco Use is Not an Equal Opportunity Killer

Source: https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/Health-Disparities-in-Tobacco-Use-and-Exposure-A

https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/Health-Disparities-in-Tobacco-Use-and-Exposure-A


Tobacco Industry Marketing Tactics

This Photo by Unknown Author is licensed under CC BY-SA-NC

https://technofaq.org/posts/2018/10/digital-marketing-101-simple-strategies-for-every-startup/
https://creativecommons.org/licenses/by-nc-sa/3.0/


Advertising in specific neighborhoods and 
publications popular with target audiences
• Sending direct mail promotions
• Increasing advertisements in specific 

geographic locations
• Providing discounts at convenience stores in 

areas of low socioeconomic status and/or high 
prevalence of individuals from specific minority 
and racial/ethnic groups

Tobacco Industry Marketing Tactics

Source: https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/Health-Disparities-in-Tobacco-Use-and-Exposure-A

https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/Health-Disparities-in-Tobacco-Use-and-Exposure-A




Appropriation of culture in marketing, 
including sponsoring events
• Sponsoring events like festivals, 

scholarships, camps, etc.
• Providing free tobacco products at the 

community festivals  and other 
sponsored events.

• Running large amounts of ads in 
publications that target specific groups 
(e.g., Black/African Americans, 
Hispanic/Latinos, LGBTQ, youth)

Tobacco Industry Marketing Tactics

Source: 
https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/
Health-Disparities-in-Tobacco-Use-and-Exposure-A

https://publications.aap.org/pediatrics/article/147/1/e2020040253/33415/Health-Disparities-in-Tobacco-Use-and-Exposure-A


• Implemented by RJ Reynolds in the 1990s to 
ramp up marketing of Camel cigarettes

• Designed to target low socioeconomic 
consumer subcultures in the San Francisco 
Bay area, including:
• Gay people in the Castro district
• “Rebellious Generation X” (youth)
• People of “international influence” 

(immigrants and foreigners)
• “Street people” (homeless)

• Later renamed to Project Sourdough

Project Sub-Culture Urban Marketing (SCUM)

Source: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3222279/

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3222279/




Despite smoking fewer cigarettes, on average,  and 
starting smoking at older ages, relative to other 
racial/ethnic groups in the general population:
• More likely to be exposed to secondhand smoke
• Less successful at quitting, potentially due to use 

of mentholated products and lower utilization of 
cessation treatments

• More likely to die because of tobacco-related 
disease

• Highest rates of tobacco-related cancer of all 
racial and ethnic groups

Long-Term Impacts on Black 
Communities

This Photo by Unknown author is licensed under CC BY.

Sources: https://truthinitiative.org/research-resources/targeted-
communities/tobacco-use-african-american-community
https://www.cdc.gov/tobacco/disparities/african-americans/index.htm

https://www.tasnimnews.com/en/news/2019/08/14/2075467/african-americans-underserved-by-us-banks-study
https://creativecommons.org/licenses/by/3.0/
https://truthinitiative.org/research-resources/targeted-communities/tobacco-use-african-american-community
https://www.cdc.gov/tobacco/disparities/african-americans/index.htm


Lobbying for exemptions from 
legislation on tobacco products
• Political donations to influence 

new laws
• Mounting opposition campaigns 

against local policy efforts
• Flavored products (e.g., 

menthol)
• E-cigarette and vaping 

products
• Other tobacco and nicotine 

products

Tobacco Industry Marketing Tactics

Source: https://www.statista.com/chart/9613/tobacco-lobbying-
in-the-usa/

https://www.statista.com/chart/9613/tobacco-lobbying-in-the-usa/




FDA Prohibits Menthol in Cigarettes and Flavors in Cigars 
on April 28, 2022

An estimated 654,000 premature deaths can be 
prevented as a result of prohibiting menthol.
Source: https://www.healthaffairs.org/do/10.1377/forefront.20220512.418870

https://www.healthaffairs.org/do/10.1377/forefront.20220512.418870


Big Tobacco's Shifted Focus: Vaping and Other Nicotine Products



Source: https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying

https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying


Source: https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying

https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying


An estimated $183.3 million is spent in South Carolina.

Annually, the tobacco industry spends $8.4 billion on the 
marketing of tobacco products.

Source: https://www.tobaccofreekids.org/problem/toll-us/south_carolina

https://www.tobaccofreekids.org/problem/toll-us/south_carolina


What can we do?



Educate others on the short- and long-term effects 
of tobacco product use

• Public education campaigns focused on the risk and 
dangers of nicotine use on the developing brain
• truth® campaign (https://www.thetruth.com/)

• Evidence-based interventions aimed towards the 
reduction or delay of tobacco use and reducing or 
mitigating modifiable risk factors (e.g., exposure to 
tobacco smoke, advertisements and marketing)
• Vaping: Know the Truth (https://everfi.com/courses/k-

12/vaping-programs-for-high-school-students/)

What can we do?

https://www.thetruth.com/
https://everfi.com/courses/k-12/vaping-programs-for-high-school-students/


Encourage members of the FDA, Congress, 
state and local policymakers to stop the 
tobacco industry’s predatory practices and 
reduce tobacco-related health disparities and 
ultimately, save lives.

• End the sale of flavored tobacco products, 
including mentholated products

• Implementation of enforcement laws 
regarding who can purchase tobacco products 
and where they can be used

• Expand and promote coverage of tobacco 
cessation treatments

What can we do?



Questions?

Elizabeth K. Do, PhD, MPH
Research Manager, Schroeder Institute at Truth Initiative
edo@truthinitiative.org

mailto:edo@truthinitiative.org


Connect with Truth Initiative!

truthinitiative.org 

facebook.com/truthinitiative
twitter.com/truthinitia


